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Figure 6. Design Stimuli 3: Public Campaign Design Utilizing Motion Graphics

Design Stimuli 4. Typography

The fourth type of public campaign design utilized typography. With the campaign title,
logo, and QR code, a large shape of a “blood” was positioned in the center. Among numerous
letters that are randomly placed inside of the big blood shape, specific words related to the
concept of “hope” (e.g., Thanksful, Positive thoughts, Courage, Smile) were emphasized using
different colors. The description about the campaign was placed in the bottom-center side of the

poster under the blood image (Figure 7).
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Figure 7. Design Stimuli 4: Public Campaign Design Utilizing Typography

Design Stimuli S. Description Only

For the fifth type of public campaign design, text description was used only. Like other

types of designs, the campaign title, logo, and QR code were basically included. Under the title,
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a long description about the campaign was placed through 13 lines. The text size and distance
between each line was initially small in the first row, but gradually getting larger as it reached

the last row (Figure 8).
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Figure 8. Design Stimuli 5: Public Campaign Design Utilizing Description Only
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