
Louisiana State University Louisiana State University 

LSU Digital Commons LSU Digital Commons 

LSU Master's Theses Graduate School 

2014 

Identifying Ways of Effective Communication Focused on Public Identifying Ways of Effective Communication Focused on Public 

Campaign Design Campaign Design 

Ki Ho Park 
Louisiana State University and Agricultural and Mechanical College 

Follow this and additional works at: https://digitalcommons.lsu.edu/gradschool_theses 

 Part of the Fine Arts Commons 

Recommended Citation Recommended Citation 
Park, Ki Ho, "Identifying Ways of Effective Communication Focused on Public Campaign Design" (2014). 
LSU Master's Theses. 3311. 
https://digitalcommons.lsu.edu/gradschool_theses/3311 

This Thesis is brought to you for free and open access by the Graduate School at LSU Digital Commons. It has 
been accepted for inclusion in LSU Master's Theses by an authorized graduate school editor of LSU Digital 
Commons. For more information, please contact gradetd@lsu.edu. 







	  

	   19 

  

	  

	  

Figure 6. Design Stimuli 3: Public Campaign Design Utilizing Motion Graphics	   

 

Design Stimuli 4. Typography 

The fourth type of public campaign design utilized typography. With the campaign title, 

logo, and QR code, a large shape of a “blood” was positioned in the center. Among numerous 

letters that are randomly placed inside of the big blood shape, specific words related to the 

concept of “hope” (e.g., Thanksful, Positive thoughts, Courage, Smile) were emphasized using 

different colors. The description about the campaign was placed in the bottom-center side of the 

poster under the blood image (Figure 7). 
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Figure 7. Design Stimuli 4: Public Campaign Design Utilizing Typography	   

 

Design Stimuli 5. Description Only 

For the fifth type of public campaign design, text description was used only. Like other 

types of designs, the campaign title, logo, and QR code were basically included. Under the title, 
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a long description about the campaign was placed through 13 lines. The text size and distance 

between each line was initially small in the first row, but gradually getting larger as it reached 

the last row (Figure 8). 

 

 

Figure 8. Design Stimuli 5: Public Campaign Design Utilizing Description Only 

 

 


